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We don't stop playing because we grow old;
We grow old because we stop playing.
- George Bernard Shaw

3

FROM THE
DIRECTOR
BY JENNIFER WILLS
We can’t do it alone. It takes a village to make a village.
Longview is a great place to live, work, and play. We know it has faults and
issues, but there is far more good than bad if you are willing to shift your
focus on the positive - you might just be surprised by how awesome it
actually is if you take the time to notice.
So that’s why we get so upset when people complain about Longview. We
will ask them to be more specific about why they feel our city is “so terrible”.
Once they finish complaining about this problem or that problem, our next
question is “what have you done to change that?” Sadly, very rarely have I
had anyone have an answer. We usually get “well…. Ummm…. Yeah…..”
or even worse - silence - blank stares - crickets…

COMPLAINING IS LIKE A ROCKING
CHAIR, IT GIVES YOU SOMETHING TO
DO, BUT IT DOESN’T GET YOU
ANYWHERE.
If we could institute a city wide rule it would be: if you are not willing to step
in and do something to help change, you are no longer allowed to complain.
Our city would either be a lot quieter - or we’d have more advocates
stepping up to the challenge willing to be a part of the solution.
Whether its time, talent, resources, networking, or money - everyone has
something to give. There are just as many ways to give as there are needs
to be met both locally and globally.
Where we think people get scared or hung up is the tendency to focus too
much on what we feel we must “give up” to give, instead of focusing on the
benefit it provides. We can speak from experience that giving not only
benefits those on the receiving end, but it is intrinsically rewarding to the
giver.
So when you think about our amazing little town and you identify an
opportunity for change - get involved, join a task force, volunteer, make your
passion your purpose.
No one can do everything, but everyone can do something.
We know that Parks and Recreation can’t do it alone but we can do it together.
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RECREATION DIVISION
DON'T FORGET TO PLAY
BY NATALIE RICHIE, RECREATION MANAGER
Our amazing team at Parks & Recreation provides quality opportunities in the arts, education,
athletics, out-of-school programs, and community-wide events! As our community continues to
grow, Parks & Recreation is leading the way in health, wellness, recreation, tourism, and
providing a quality of life that keeps citizens in the community. Longview Parks & Recreation
was able to achieve great things in 2016 with our dedicated staff, innovative partnerships, and
community involvement. Many new and exciting prospects are on the horizon. We are thankful
to our residents and partners who understand the value of parks & recreation. We encourage
everyone to come and experience what the City of Longview Parks & Recreation Department
has to offer.
CORE VALUES:
EXCELLENT SERVICE, PLAY & CREATIVITY, LIFESTYLE ENRICHMENT, UNITY & COLLABORATION, AND CONSERVATION
MISSION:
TO BUILD A HEALTHY COMMUNITY BY PROVIDING HIGH QUALITY RECREATION & PARK SERVICES FOR EVERYONE
VISION:
CREATING COMMUNITY THROUGH PEOPLE, PARKS, & PROGRAMS

COMMUNITY EVENTS
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33 Total Events
11 Community Wide
12 Running Events
1 Triathlon
6 Summer Concerts
3 Movies in the Park

ATTENDANCE @ FREE EVENTS

4,000 Earth Day
450 Mud Day
13,000 Summer Concerts
1,800 Movies
2,000 Extreme Machine
21,250 Total
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YOUTH
Youth programs provide activities, classes, and events for children
from preschool through elementary school age. Enrichment classes
are conducted in art, science, music, language, fitness, theater,
health, safety, culture, dance, technology, cooking, nature, animals,
sports, and outdoor activities. These are high-quality recreation and
education enrichment classes taught by experts in the field of study.

180

Programs Offered

1647

Registered Participants

86
$9.6K

%Program Success Rate
Scholarships Provided
OUT-OF-SCHOOL
Our out-of-school programs provide safe, supervised, and
engaging programs for youth in our community before and after
school, during school breaks, and summer. These programs
focus on educational learning, physical activity, and recreation.
Parents rely on out-of-school programs to care for their children
between the end of school and when they get off work.
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PROGRAMS OFFERED

REGISTERED PARTICIPANTS

$

621

20K SCHOLARSHIPS PROVIDED

Adult Sports & Leagues
Adult sport leagues provide organized
recreational opportunities for people 18
and over. Sports programs include
organized leagues in basketball, Frisbee,
and softball, as well as drop-in recreational
open gym programs. Tournaments are held
in softball, disc golf, etc. Sport programs are
held at park facilities and Longview schools.

15 PROGRAMS Participants
1,264

Adult Classes & Programs
Adult programs provide classes specific to those 18 and over. A variety of recreation, education, and
enrichment classes are offered in art, technology, music, language, dance, cooking, fitness, health, and
outdoor activities. These are high-quality classes taught by instructors who are professionals in their
field of study and have a passion for what they teach.

159
980
81%

PROGRAMS
OFFERED

REGISTERED
PARTICIPANTS

SUCCESS
RATE
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SPE C IALIZED RE C REATION

Specialized Recreation programs provide activities, events, and
enrichment classes for developmentally disabled individuals. We
partner with Washington State Special Olympics to offer a
variety of athletic opportunities to increase the health
and activity levels of our athletes. These programs provide
recreation, social interaction, and educational benefits.
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PROGRAMS OFFERED

475 REGISTERED PARTICIPANTS
TEEN PROGRAMS
Teen programs include providing ongoing out of school programs
activities for teenagers from middle school through high school
(11 to 18 years old) at The Boulevard (Elks Building at Lake
Sacajawea Park). Programs are free of charge to participants.
Teen programs are focused on healthy and positive activities
and serve as a proactive solution to deterring youth from
negative and risky behaviors. Donations and sponsorship are
sought to assist in covering a portion of direct program costs.

145

REGISTERED PARTICIPANTS

FA C ILITY & PARK RENTALS
Recreation facilities provide a location where members of our
community gather for recreation classes, city events, school
activities, celebrations, group activities, and public events.
Facilities operated by the recreation department include the Elks
Memorial Building, Recreation Building, Senior Center,
McClelland Arts Center, and Woman’s Club Building. Park
facilities include outdoor picnic or day use areas and sports fields.

1,556 EXTERNAL RENTALS
29 COMMUNITY/PARTNER USE
635 PROGRAMS HELD

Grants
$15,000
Healthy Out of School
time grant for the 3rd
year from NRPA and
Walmart Foundation.
This year’s summer
program enhancement
was on Nutrition and
Nature, with an
emphasis on
composting and
reducing waste.

$2,500
The Community
Garden Club partnered
with Parks and
Recreation to apply for
a City of Longview
Neighborhood Park
Grant for a garden
irrigation project. The
grant funds were
awarded and the
project was completed
prior to the growing
season.
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Total
$22,000

Thanks to the hard work of
the Parks and Recreation
staff, many projects received
significant outside funding,
with the Department earning
more than $22,000 in grants
to help facilitate programs. It
is this spirit that allows the
Department to continue to
accomplish so many great
tasks while remaining on or
under expenditure budgets.

$3,000
Weyerhaeuser Giving
Foundation awarded
FLLJr. and FLL Robotics
FIRST Teams a $3,000
grant which allows the
teams to travel to
district and national
tournaments..

$1,500
Parks and Recreation
received a City of
Longview Tourism grant
for the Swim, Dash,
Splash Triathlon to
promote marketing to
out of town participants.

Accomplishments
Technology
- Implementation of Community Pass
Cloud Based Software Registration System
- Wi-FI at McClelland Center

brochure development
- New Magazine style look & quality
- Transition from 4 to 3 per year

stakeholder interviews
- Implementation of interviews that capture
the perspective of our community
stakeholders

lego gears
- one of our FLLJr teams was invited to
attend the Lego FIRST International
Competition in Saint Louis for the 2nd year
in a row. Lego Gears was one of four FLLJr
teams the Recreation department
sponsored this season.

swim, dash, splash
- Triathlon partnership with YMCA & Youth
and Family Link that included 25% out of
city registrations.

afterschool
- Partnered with Youth and Family Link to
provide a free afterschool program for
families at St. Helen's Elementary School.

summer lunch program
- Longview School District Nutrition
Services sponsors our summer meal
programs. We served 8,716 summer
meals to kids at a value of $19,700 and
provide snacks through LSD at some of
our afterschool programs. These snacks
were valued at $14,267.
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"THE SKY, AS DUSK FALLS IS
ALSO PRETTY SPECTACULAR.
BUT IT’S THE DARK, CRISP
CONDITIONS THAT BRING OUT
THE LIGHTS"

Sponsors & Donors

The Department worked with local agencies to develop a sponsorship program customizable to fit any organization and
brought in over $64,000 in 2016. The department also received over $30,000 in in-kind donations.

List of Donors

List of Sponsors

Starbucks, Nipps, New Moon, Sweet
$1-$99 YMCA,
Spot, Bob's, Vernie's Pizza
Trucking, Foster Farms, Lowe's,
$100 - $499 DeRosier
Guse's Coffee, Arby's, Athletes Corner, TPI,

$100 - $499
$500 - $999
$1000 - $4999

Les Schwab, Shamrock Tavern, Triangle
Tavern, Elfin Services
port of longview

$5000 & Above

Comcast, Kirkpatrick Family Care, Cascade
Networks, Red Canoe Credit Union, Kaiser
Permanente

PeaceHealth, Fred Willet, Interfor, 5 Rivers
Construction, Mike Wallin/Remax, Longview
Orthopedics, Fibre Federal Credit Union

Starbucks, Bruno's Pizza, United Rentals,
Bulldog SkateShop, Corwin Beverage, Franz
$500 - $999 cowlitz PUD, Fibre Federal

$1000 - $4999 heritage apartments & pool
$5000 & Above Longview School District Food Services,
KUKN/KLOG, Bicoastal Radio

492
4,612
191
VOLUNTEERS

TO OUR
AMAZING
VOLUNTEERS

TOTAL
TOTAL HOURS
HOURS
PARTNERS
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Bob Koenig
volunteer coordinator for our FIRST lego league
teams. He has volunteered over 200 hours
helping recruit other volunteer coaches and
mentors and helping organize up to 35 youth ages
5-13. Bob was also integral in applying for and
receiving the $3200 Weyerhaeuser Community
Giving grant used to help fund the program.

Gerry Bosh
Gerry with the Cowlitz Game and Anglers Assoc. has
volunteered for the Kids Fish in for 7 years. Gerry
works year round to help make the event happen.
He has been an integral part in getting state
grants, local donations and working with other
volunteer groups to help coordinate the event.

Our Champion Volunteers

Becky
Bernhardt
Becky has volunteered for Special Olympics for over 20
years. she oversees fundraisers such as the "run for
the gold car show" downtown and special programs for
athletes. She coaches Special Olympics team in track,
basketball, softball, swimming, and flag football.
becky cares deeply for the athletes and helps them
stay active and social.

Howard &
Lynn Holmes
Howard and Lynn have recorded 180 service hours as
volunteers in 2016. Together they volunteered for
several major community event hosted by Longview
Parks and Recreation. Lynn also plays a major role in
coordinating supplies and equipment during our busy
summer months and dubs herself as our Girl Friday and
has earned that title for sure!
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PARKS & OPEN SPACE
PRICELESS BENEFITS
COMMUNITY REVITALIZATION
Parks are complex elements of a city. They aim to provide a diverse mix
of uses, may be specialized in their function, or can simply provide
visual appeal for residents. However they work, they act to define the
shape and feel of a city and its neighborhoods. They also function as a
conscious tool for revitalization.

PROMOTE PUBLIC HEALTH
People value the time they spend in city parks, whether walking a dog,
playing basketball, or having a picnic. Along with these expected leisure
amenities, parks can also provide measurable health benefits, from
providing direct contact with nature and a cleaner environment, to
opportunities for physical activity and social interaction. Research shows
that the closer you live to a park the more likely you are to use it for
physical activity.

ECONOMIC DEVELOPMENT
Parks provide intrinsic environmental, aesthetic, and recreation benefits
to our cities. They are also a source of positive economic benefits. They
enhance property values, increase municipal revenue, bring in home
buyers and workers, and attract retirees.

TOURISM
Public parks are often the "engine" that drives tourism in many communities.
In a simplified tourism model, visitors use some mode of transportation to
leave their homes and travel to attractions, which are supported by various
kinds of services, such as hotels/motels, restaurants, and retailing. The
attractions and support services provide information and promote their
offerings to target groups they have identified as potential visitors.

CREATE SAFER NEIGHBORHOODS
For those concerned that green spaces may foster crime and illegal activity,
evidence now exists that the opposite may be true. When adjacent to
residential areas, green spaces have been shown to create neighborhoods
with fewer violent and property crimes and where neighbors tend to support
and protect one another. The factors that explain these findings emphasize
the importance of greenery in community and personal wellness.

CULTIVATE CHILDHOOD EDUCATION
Childhood is a holistic process, different for each individual. Many children do
not learn effectively exclusively within a classroom. They need alternative,
hands-on learning environments to match their varied learning styles. Parks
can help.
WWW.BREC.ORG

PARK
MAINTENANCE
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By the Numbers
18
parks

1
off-leash

1disc golf course

7
trails

4
sports

2
boat launches

23
playgrounds
48
acres of surface
water

645

acres of parkland

3,600

feet of shoreline
access

dog park

complexes

7
20
outdoor tennis &
picnic shelters
pickleball courts

24
13
acres of medians
maintained

4
passive

gardens

51

miles of
edging

full time staff

$1.5M

annual budget

$42.79
annual cost per
citizen

($3.57 per month-less than a latte)
*Based on 2010 Census

PARK
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ACCOMPLISHMENTS
ADOPTED PARKS & RECREATION COMPREHENSIVE PLAN
ADOPTED DONATION & MEMORIAL POLICY
ADOPTED NEIGHBORHOOD PARK GRANT POLICY
DEMOLISHED AND REFURBISHED R.A. LONG PARK PLAZA
COMPLETE BARK AND PATH RENOVATION AT ASIAN ISLAND
NEW IRRIGATION SYSTEM AT COMMUNITY GARDENS
DRAINAGE INSTALLED AT BMX BIKE PARK
GRAVEL PATH INSTALLED AT DOG PARK
PROACTIVE LANDSCAPING FOR SAFETY & VISIBILITY
ANNUAL PLAYGROUND SAFETY REPORT COMPLETED
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COMMUNITY INVOLVEMENT
THE PARKS DIVISION WORKS CLOSELY WITH OUTSIDE
ORGANIZATIONS TO SUPPORT COMMUNITY EVENTS THAT
BRING IN TOURISM AND ENHANCE QUALITY OF PLACE EFFORTS.

GO 4TH FESTIVAL
The Parks Department works
tirelessly in the months leading up to
the Go 4th Festival to insure the Lake is
beautiful and ready for impact. Our
staff prepares and assists with set up of
garbage cans, tables, fencing, signage,
and vendor spaces. The 3-day requires
our team to work July 1-5. Staff is on
site during the entire event to assist
with garbage cleanup, crowd control,
and disposal of boats from the
cardboard boat regatta. When the
event is on scheduled work days the
time is regular, but in 2016 all days
were on non-work days and holiday.
The day after the event is a massive
cleanup, take down and storage day,
the event produces a lot of waste and
needed repairs to the park. After care of
turf, maintenance of the irrigation
system, and pruning and replacing of
shrubs starts directly after the event. In
2016 the Parks Crews spent 578 hours
on the event.

SQUIRRELFEST
Our team readies the park for the
weekend event and assists with
placement of tables and painting of
vendor spaces. Cleanup and repair of
the park after the event can be
significant.

UNIQUE TIN CAR CRUISE
The division provides portable toilets
for this event and cleans up where
necessary after.

LIONS ISLAND
HOLIDAY LIGHTS
The crew assists the Lions Club with
installation and removal of the lights
and decorations on the island. Use of
our 2 aerial lift trucks is required to
install the lighting elements.

DOWNTOWN HANGING
FLOWER BASKETS
The Longview Downtown Partnership
provides the hanging baskets for
Commerce. We install and maintain the
irrigation system for the baskets
throughout the growing season and
then remove and dispose of
materials once no longer aesthetically
pleasing.

R.A. LONG HOLIDAY
LIGHTING
In partnership with the Chamber of
Commerce, we install all ground
animation, lights, banners and displays
for the season. Additionally we store all
the material at our facility. 526 labor
hours were spent in 2016 on this project.

DOWNTOWN HOLIDAY
DECORATIONS
The decorations downtown are
installed and removed with our aerial
lift trucks. Installation begins the
weekend after Thanksgiving
and removal on Sunday after New Year.
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URBAN FOREST
A FOREST YOU LIVE IN
Ask most people if they live in a forest, and they will answer no. Often when many people think of a
forest, they think of the many acres of trees such as those in National Forests or Parks, or rural
woodlands or tree plantations. However, there is another type of forest that we sometimes overlook,
perhaps because we are so close to it.
The trees you see in City Parks and on streets and boulevards make up another type of forest; called our
urban forest. An urban forest is the planted landscape and the native forest remnants left behind as our
cities and towns are developed.
Its not a forest where we are visitors; it is the forest where we live!
The planting, management, and care of the urban forest is called urban forestry. A properly managed,
healthy urban forest is an indicator of a healthy community, since trees make important contributions
to our quality of life and the sustainability of our cities. Urban forestry isn't limited to large urban areas,
but cities and towns like ours that benefit from planting and caring for trees.
Each fall you will see our Parks Team and Certified Arborists around the city planting trees. We plant an
average of 300 trees each fall. Our goal is to plant at least as many trees as we are required to remove
throughout the year, ensuring the number of trees in our urban forest is maintained or growing.

CURT NEDVED, PARKS & URBAN FOREST MANAGER

URBAN FORESTRY
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COMMUNITY EDUCATION
33 Years & Counting
The City of Longview is the second "oldest" Tree City USA behind
Ellensburg in the state of Washington. To meet Tree City USA
standards, we must have a citizen advisory Tree Board, adopt
tree care ordinances, have an annual budget of at least $2.00
per citizen, and celebrate Arbor Day.

E-News & Social Media

The Department promoted the Urban Forest in many emailed
newsletters and on the City Wide and Department Social Media
accounts. The marketing included information about aphids,
call outs, tree work, and tree benefits. The most clicked link was
the "whats my tree worth" tree valuation calculator website.

Arbor Day Celebration

The Parks and Recreation Department partnered with the
elementary schools in Longview for an Earth Day & Arbor Day
Coloring Contest. Council members and staff joined the winning
school, Columbia Valley Gardens Elementary, to celebrate Arbor
Day and plant a commemorative apple tree in their garden.

Presentations

The Director and Urban Forest Manager attended two
community service group meetings to present on the Urban
Forestry Program. Additionally, they presented to the Pacific
Cascades Division of the Washington Department of Natural
Resources on the program and demonstrated sonic tomography.
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DAILY DUTIES,
ANNUAL MAINTENANCE,
CALL OUTS, &
GROWING THE FOREST
19

233

821

FRUIT
CONTROL

CALL
OUTS

2,924
TREES
PRUNED

267

TREES
REMOVED

4,458

21

232

1,343

TREES
PLANTED

APHID
CALLS

STUMPS
GROUND

VACANT
SITES

STAFF HOURS
LEAF REMOVAL
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MINT VALLEY GOLF COURSE
THE OTHER CROWN JEWEL
Sculpted into the Pacific Northwest splendor, Mint
Valley Golf Course has earned its place as one of the
finest municipally owned courses in Washington.
Our white sand bunkers, lush greens, water hazards,
and tree lined fairways provide the right amount of
challenge for golfers of all skill levels.
The greens are always fast, roll true, and are in
excellent condition year round. All guests are sure to
enjoy lasting memories of a championship Northwest
golf experience while playing at Mint Valley.
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MINT VALLEY GC By the Numbers
MAINTENANCE
ACCOMPLISHMENTS
Replaced crushed drain line in cart
storage building
Installed 12 new irrigation heads
Established a Leyland Cypress tree
hedge along 42nd Ave
Painted all pins
Repaired drain tile on #2 green
Added 50 grass eating carp to #7
pond
Removed 12 dead trees
Serviced all equipment in house
Raised drains to grade on #3 & #14
Replaced 4x4 yardage sign posts
Finished fence repair on 42nd Ave
and Pennsylvania
Spread 300 yards of sand on
fairways
Painted the scorers shed
Upgraded bathrooms on #3 & #10
Painted the Pro Shop Bathrooms
Installed HVAC system in Kitchen
Replaced roof over outside deck

31,173
9,359
9,468
10,961
1,385
53
80
27
15
88
8
51

Total Rounds of Golf
18 Hole Rounds
9 Hole Rounds
Season Pass Rounds
Par 3 Rounds
Cart Storage Leases
Senior Pass holders
Adult Pass holders
Junior Pass holders
Winter Pass holders
Couples Pass Holders
8 Round Punch Cards

30 Unit Storage
Facility
Opened
March
2016

MARKETING
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The Parks and Recreation Department is
now managing the marketing for the course.
With their online presence and talent for
advertising this has surely benefited the
course for brand and image.
September 2016

MIDDLE SCHOOL
GOLF PROGRAM
Issue 2 | Vol. 8

Course, Pro Shop Staff, and Club volunteers
worked together to provide physical
education curriculum for Monticello and Mt.
Solo Middle Schools. Over 100 kids provided
golf instruction and given a free pass to the
Par 3 course.

GOLF LESSONS

The Recreation Division and Pro Shop staff
work together to provide "Get Golf Ready in 5
Days" classes for youth & adults.

LADIES NIGHT OUT
ON THE RANGE

The Recreation Division, Pro Shop, and
Course staff worked together to introduce 30
women to the game of golf. The evening was
filled with lessons, appetizers, wine tasting,
laughter, and fun.

ANNIVERSARY

The Recreation Division and Pro Shop held
the 40 Year Anniversary Celebration. The
course was set up with wacky rules for a fun
scramble tournament for 100 people.

MANAGEMENT & CITY PARTNERSHIP

2017 GOALS
Parks &
Urban
Forestry

Improve Safety and Sense of Security for Park
Users
Continue to Train, Develop, and Expand Staff
to Maintain Additional Areas of
Responsibilities
Instill Community Pride and Ownership &
Increase Public Awareness and Volunteerism
Become a Recognized Leader in the Community
Find and Secure Other Funding Sources Such
as Grants & Donations
Operate with the highest
professional and service
standards in all our
activities, focusing
resources and energy on
great customer service.

www.mylongview.com

Generate positive financial results through
innovation and total commitment to
quality.
Create lifetime golfers through memorable
golf and positive experiences.

